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From the growth in merchandising and product placement to the rise of the movie franchise, branding has
become central to the modern blockbuster economy. In a wide-ranging analysis focusing on companies such
as Disney, Dolby, Paramount, New Line and, in particular, Warner Bros., Brand Hollywood provides the
first sustained examination of the will-to-brand in the contemporary movie business. Outlining changes in
the marketing and media environment during the 1990s and 2000s, Paul Grainge explores how the logic of
branding has propelled specific kinds of approach to the status and selling of film. Analyzing the practice of
branding, the poetics of corporate logos, and the industrial politics surrounding the development of branded
texts, properties and spaces - including franchises ranging from Looney Tunes to Lord of the Rings and
Harry Potter to The Matrix - Grainge considers the relation of branding to the emergent principle of ‘total
entertainment’.

 

Employing an interdisciplinary method drawn from film studies, cultural studies and advertising and media
studies, Brand Hollywood demonstrates the complexities of selling entertainment in the global media
moment, providing a fresh and engaging perspective on branding’s significance for commercial film and the
industrial culture from which it is produced.
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From reader reviews:

Betty Castaneda:

Do you have favorite book? For those who have, what is your favorite's book? E-book is very important
thing for us to find out everything in the world. Each book has different aim as well as goal; it means that
book has different type. Some people experience enjoy to spend their time and energy to read a book. They
can be reading whatever they consider because their hobby is definitely reading a book. Think about the
person who don't like reading a book? Sometime, man or woman feel need book when they found difficult
problem or exercise. Well, probably you will require this Brand Hollywood: Selling Entertainment in a
Global Media Age.

William Svendsen:

The reserve untitled Brand Hollywood: Selling Entertainment in a Global Media Age is the guide that
recommended to you to learn. You can see the quality of the book content that will be shown to you actually.
The language that creator use to explained their ideas are easily to understand. The author was did a lot of
research when write the book, so the information that they share to your account is absolutely accurate. You
also can get the e-book of Brand Hollywood: Selling Entertainment in a Global Media Age from the
publisher to make you far more enjoy free time.

Jeannette Villalobos:

The publication with title Brand Hollywood: Selling Entertainment in a Global Media Age has a lot of
information that you can learn it. You can get a lot of profit after read this book. This specific book exist new
know-how the information that exist in this book represented the condition of the world now. That is
important to yo7u to be aware of how the improvement of the world. This particular book will bring you
within new era of the the positive effect. You can read the e-book on the smart phone, so you can read this
anywhere you want.

Rebbecca Farley:

Beside this kind of Brand Hollywood: Selling Entertainment in a Global Media Age in your phone, it could
give you a way to get more close to the new knowledge or details. The information and the knowledge you
will got here is fresh from your oven so don't become worry if you feel like an old people live in narrow
commune. It is good thing to have Brand Hollywood: Selling Entertainment in a Global Media Age because
this book offers to you readable information. Do you often have book but you would not get what it's exactly
about. Oh come on, that won't happen if you have this within your hand. The Enjoyable set up here cannot be
questionable, similar to treasuring beautiful island. Use you still want to miss it? Find this book as well as
read it from currently!
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