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Berry-AMA Book Prize FINALIST 2011!

“The Right Sensory Mix” is one of the four best marketing books in 2011 according to the American
Marketing Association Foundation.  

The Berry-AMA Book Prize is awarded annually be the Foundation (AMAF) and recognizes books whose
innovative ideas have had significant impact on marketing and related fields. For additional information
about the Berry-AMA Book Prize, visit Berry-AMA Book Prize.

Why do some people drink black coffee and others stick to tea?

Why do some people prefer competitors’ products?

Why do we sell less in this country?

Many companies fail to acknowledge and analyze disparities observed among customers and simply put
them down to culture or emotion. New neuroendocrinological research proves that consumers are rational:
They just have a different biological perception of the same stimulus! Their preferences, behavior, and
decisions are strongly influenced by the hundreds of millions of sensors monitoring their body and brain.
People with more taste buds are for example sensitive to bitterness and are more likely to drink their coffee
with sugar or milk, or to drink tea.

After reading the book, managers will be able to:

• Understand and predict consumers’ behavior and preferences

• Design the right sensory mix (color, shape, taste, smell, texture, and sound) for each product

• Fine-tune their positioning and product range for every local market

• Systematically increase their innovation hit rate
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From reader reviews:

Carrie Wakefield:

What do you with regards to book? It is not important to you? Or just adding material when you need
something to explain what yours problem? How about your spare time? Or are you busy man? If you don't
have spare time to complete others business, it is gives you the sense of being bored faster. And you have
time? What did you do? Everybody has many questions above. The doctor has to answer that question since
just their can do that will. It said that about e-book. Book is familiar on every person. Yes, it is correct.
Because start from on guardería until university need this The Right Sensory Mix: Targeting Consumer
Product Development Scientifically to read.

Tisha Betancourt:

This The Right Sensory Mix: Targeting Consumer Product Development Scientifically is great guide for you
because the content that is certainly full of information for you who always deal with world and also have to
make decision every minute. That book reveal it facts accurately using great organize word or we can point
out no rambling sentences included. So if you are read that hurriedly you can have whole details in it.
Doesn't mean it only gives you straight forward sentences but hard core information with attractive
delivering sentences. Having The Right Sensory Mix: Targeting Consumer Product Development
Scientifically in your hand like keeping the world in your arm, data in it is not ridiculous one particular. We
can say that no book that offer you world throughout ten or fifteen second right but this e-book already do
that. So , this really is good reading book. Heya Mr. and Mrs. busy do you still doubt which?

Margaret Hall:

The book untitled The Right Sensory Mix: Targeting Consumer Product Development Scientifically contain
a lot of information on that. The writer explains her idea with easy method. The language is very easy to
understand all the people, so do not worry, you can easy to read the item. The book was published by famous
author. The author gives you in the new period of time of literary works. It is possible to read this book
because you can please read on your smart phone, or model, so you can read the book within anywhere and
anytime. If you want to buy the e-book, you can open up their official web-site as well as order it. Have a
nice examine.

Kimberly Johnson:

Many people said that they feel fed up when they reading a publication. They are directly felt this when they
get a half areas of the book. You can choose typically the book The Right Sensory Mix: Targeting Consumer
Product Development Scientifically to make your reading is interesting. Your current skill of reading
expertise is developing when you such as reading. Try to choose very simple book to make you enjoy to see
it and mingle the sensation about book and reading through especially. It is to be initial opinion for you to
like to open a book and learn it. Beside that the publication The Right Sensory Mix: Targeting Consumer



Product Development Scientifically can to be your brand new friend when you're feel alone and confuse with
what must you're doing of these time.
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