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At first glance, companies like Apple and Nike have little in common with organizations like the Hell’s
Angels and the Unification Church. But in reality, they all fulfill the main definition of a cult: They attract
people who see themselves as different from the masses in some fundamental way. Contrary to stereotypes,
most cult members aren’t emotionally unstable—they’re just normal folks searching for a sense of
belonging.

Marketing expert Douglas Atkin has spent years researching both full-blown cults and companies that use
cult-branding techniques.He interviewed countless cult members to find out what makes them tick. And he
explains exactly how brands like Harley-Davidson, Saturn, JetBlue, and Ben & Jerry’s make their customers
feel unique, important, and part of an exclusive group—and how that leads to solid, long-term relationships
between a company and its customers.

In addition to describing a fascinating phenomenon, The Culting of Brands will be of enormous value to
business leaders. It will teach marketers how to align themselves with a specific segment of the population,
how to attract and keep new "members," how to establish a mythology about the company, and how to
manage a workforce filled with true believers. 

Once a brand achieves cult status, it becomes almost impossible for a competitor to dethrone it. The Culting
of Brands will reveal the secrets of fierce customer identification and, most important, unbreakable loyalty.
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From reader reviews:

Pamela Adair:

This book untitled The Culting of Brands: Turn Your Customers into True Believers to be one of several
books which best seller in this year, that's because when you read this book you can get a lot of benefit upon
it. You will easily to buy this specific book in the book store or you can order it by way of online. The
publisher on this book sells the e-book too. It makes you more readily to read this book, as you can read this
book in your Smart phone. So there is no reason to you personally to past this publication from your list.

Trey Olivas:

The particular book The Culting of Brands: Turn Your Customers into True Believers will bring that you the
new experience of reading some sort of book. The author style to explain the idea is very unique. In case you
try to find new book to see, this book very appropriate to you. The book The Culting of Brands: Turn Your
Customers into True Believers is much recommended to you you just read. You can also get the e-book from
your official web site, so you can quickly to read the book.

Kristine Toomey:

The book The Culting of Brands: Turn Your Customers into True Believers has a lot associated with on it.
So when you check out this book you can get a lot of benefit. The book was published by the very famous
author. Mcdougal makes some research before write this book. This particular book very easy to read you
can get the point easily after reading this book.

Douglas Ham:

The book untitled The Culting of Brands: Turn Your Customers into True Believers contain a lot of
information on this. The writer explains the girl idea with easy approach. The language is very clear and
understandable all the people, so do not necessarily worry, you can easy to read this. The book was published
by famous author. The author will take you in the new period of literary works. It is easy to read this book
because you can keep reading your smart phone, or model, so you can read the book with anywhere and
anytime. In a situation you wish to purchase the e-book, you can wide open their official web-site as well as
order it. Have a nice study.
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